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cities and regencies. As of December 31, 2025, Telkomsel provides 5G services in locations including Bandung, Surabaya, and Batam. In December 2024,
Telkomsel completed the expansion of its Hyper 5G network in the Greater Jakarta area. In the near future, Telkomsel plans to further extend its 5G network
to other key locations across Indonesia.

Strategic Partnerships

In 2025, we executed several key strategic partnerships to strengthen national digital infrastructure and expand our advanced technology
capabilities and digital service offerings.

A notable example is our collaboration with Fortinet in November 2025, which focuses on improving network security and SD-WAN services to
support the growing demand for secure and reliable enterprise connectivity. In June 2025, we partnered with IBM to deliver a domestically operated
sovereign Al platform powered by watsonx. We believe that these partnerships demonstrate our long-term strategy of leveraging global technology expertise
combined with local market insight to expand digital services and create sustainable value for customers and Indonesia's digital ecosystem.

Through our subsidiary MDMedia, we have partnered with Accenture to develop AdXelerate, an Al-driven programmatic advertising platform.
AdXelerate leverages Telkomsel's data insights to deliver more efficient, relevant, and targeted digital advertising solutions for advertisers. We believe that
this collaboration strengthens our position in Indonesia's digital advertising ecosystem and accelerates the adoption of Al-based solutions for data-driven
media advertising.

In 2025, Telkomsat partnered with Space42 to explore direct-to-device satellite connectivity and with Myriota to deliver low-power satellite IoT
services in Indonesia. These collaborations strengthen Telkomsat's capabilities in expanding coverage, enabling new digital use cases, and enhancing
satellite-based connectivity across remote and underserved areas. In May 2024, Telkomsat became an authorized Starlink reseller in Indonesia, having
previously collaborated with SpaceX's Starlink to provide backhaul services.

We also reinforce our digital services ecosystem through strategic investments, including Telkomsel's investment in PT GoTo Gojek Tokopedia Tbk
(“GoTo”). In November 2023, we partnered with KT Corp. to develop a sustainable smart city model for Nusantara, Indonesia's new planned capital.

Enhancing our Assets through Acquisitions and Spin-offs

In April 2023, as part of the FMC initiative, we entered into an agreement with Telkomsel for the IndiHome Integration. As of the date hereof, we
have realized synergies from this integration in areas including content optimization, cross-selling, and cost savings.

In our tower business portfolio, Mitratel has expanded its fiber optic and tower portfolio through various acquisitions. These acquisitions are
expected to improve asset utilization and enhance Mitratel’s infrastructure portfolio value.

Environmental, Social, and Governance (“ESG”) Matters
Our sustainability —strategy is guided by ESG principles. We focus on responsible business practices through three
pillars: Save Our Planet, Empower Our People, and Elevate Our Business. We believe this approach enhances our competitiveness, strengthens stakeholder

trust, and supports our long-term sustainability. Our oversight of environmental and social matters is centralized under the head of each relevant business
unit, promoting clear accountability, consistent governance, and effective execution.
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Environmental Stewardship

Our strategy focuses on managing our environmental impact, with a focus on climate-related risks and waste management.
Climate Transition Pathway

We established a Climate Transition Pathway that serves as a long-term strategic roadmap toward achieving Net Zero Emissions by 2060. It is
guided by six strategic decarbonization levers: energy efficiency, equipment modernization, operational electrification, renewable energy adoption, and
market-based mechanisms, including renewable energy certificates (“RECs”), power purchase agreements (“PPAs”), and carbon offsets.

The pathway is structured across three phases:

o  Short-term (2023-2030): We are targeting up to a 20% reduction in Scope 1 and Scope 2 emissions through energy efficiency improvements,
network modernization, and initial solar photovoltaic (“PV”’) deployment of more than 14 megawatts peak (“MWp”).

o  Medium-term (2030-2050): We aim to expand emissions reductions to between 40% and 70%, supported by electrification of our operational
fleet, increased renewable energy use in our data centers, and continued efficiency improvements.

o Long-term (2050-2060): We aim to achieve net zero emissions by minimizing residual emissions and offsetting them through verified carbon
credits and nature-based solutions.

We believe this approach strengthens our resilience to climate-related risks, drives operational efficiency, and creates long-term sustainable value.
Energy and Emissions

We continue to implement initiatives to reduce energy consumption. Our practices include using LED lighting, optimizing cooling systems, and
replacing older network equipment with more energy-efficient alternatives. We also continue to assess the feasibility of installing rooftop solar panels. In
2025, we purchased 35,066 RECs to support the operations of 69 main PoPs across various regions of Indonesia. In addition, we calculated our Scope 3
GHG emissions across 12 categories, and our GHG emissions inventory was independently verified by TUV Rheinland Indonesia in April 2026.
‘Waste Management

We manage waste responsibly, including electronic waste, and reduce paper use through digitalization, such as by providing paperless invoices and
encouraging the use of online communication. These efforts are reinforced by the ISO 14001:2015 and ISO 45001:2018 certifications we obtained in 2025.
During the same year, we reduced operational waste by 7,013 tons compared to 2024 (or 24% decrease), primarily as a result of decreased office and fiber
optic cable waste.

Water and Biodiversity

Our water-saving initiatives include using automatic taps and recycling wastewater from our cooling systems for other uses. To support local
ecosystems, we conduct mangrove planting and coral reef transplantation. In 2025, we planted 110,042 mangrove trees and transplanted 760 coral reefs.
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Social Responsibility

We focus on empowering our employees, customers, and society. Our goal is to provide a safe and productive workplace and use our digital
capabilities to positively impact society.

Our key human capital initiatives include:

o  Workplace Environment and Employee Support: Throughout 2025, we continued to strengthen our commitment to diversity, equality, and
inclusion. In 2025, women represented 23.2% of managerial positions in our Group, supported by our DayCare facilities and the Srikandi
Telkom program to promote gender inclusion. This commitment is reinforced through our Respectful Workplace Policy, which provides a
structured approach to preventing, addressing, and reporting discrimination, violence, and harassment. In 2025, we also introduced our Digital
Ways of Work: BISA (an acronym for Bravery, Integrity, Service Excellence, and Agility) as a behavioral framework to strengthen a digital
mindset and support our ongoing streamlining and transformation initiatives.

o Talent Development: Our Digital Talent program provides training and upskilling opportunities for our employees. In 2025, 20.2% of our
digital workforce received training through this program.

o  Workplace Safety: We prioritize workplace safety in a manner that aligns with the ISO 45001:2018 Occupational Safety and Health
Management System standard. In 2025, we recorded one work-related fatality.

Corporate Governance

We believe that strong governance is fundamental to our business, and that it strengthens trust and supports long-term value creation,

o Ethical Business Practice: Anchored in the principles of transparency, accountability, and compliance, we implemented our business
transformation agenda in 2025 to strengthen alignment with our Governance, Risk, and Compliance (“GRC”) framework. We also aimed to
maintain ISO 37001:2016 Anti-Bribery Management System certification across our operations, including our subsidiaries. In line with our
commitment to transparency and accountability, in 2025, all whistleblowing reports received through our reporting channels were reviewed

and addressed in accordance with applicable procedures.

e Cyber and Data Privacy: Throughout 2025, we maintained robust data security controls, which resulted in no critical data breaches and
ensured that all data processing activities were conducted securely.

Business Portfolios
Our business portfolios are organized by business lines that are categorized into five business pillars:
Integrated B2C Services: We provide comprehensive consumer connectivity and digital solutions. Our B2C services consist of (i) B2C
Legacy, which comprises mobile voice, mobile SMS, and fixed voice services; (ii) B2C Data, which comprises mobile broadband and fixed

broadband services; and (iii) B2C Digital Services, which comprises mobile digital services (e.g., music, gaming, digital ads) and fixed digital
services, including IPTV;

B2B ICT Services: We deliver digital and ICT solutions to enterprise customers, including enterprise-grade connectivity, IT services, cloud
services, cybersecurity, and other value-added offerings;
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